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ABSTRAK 
 

Penelitian ini dilatarbelakangi oleh PT Inagro, sebuah perusahaan eduwisata di Kabupaten 

Bogor yang telah memanfaatkan berbagai platform digital seperti Instagram, Email, WhatsApp, dan 

Google Review untuk promosi, namun masih menghadapi tantangan berupa ulasan kurang baik di 

Google Review yaitu ulasan negatif berupa bintang 1 dan 2. Penelitian ini bertujuan untuk 

mengetahui pengaruh Electronic Word of Mouth (E-WOM) (X) terhadap minat pengunjung (Y) di 

Inagro. Metode yang digunakan adalah kuantitatif deskriptif dengan survei pada 100 responden 

menggunakan teknik accidental sampling. Analisis data meliputi Likert, uji Validitas dan 

Reliabilitas, uji T, Koefisien Determinasi, Korelasi, dan Regresi Linear Sederhana dengan SPSS 25. 

Hasil penelitian menunjukkan bahwa Electronic Word of Mouth (E-WOM) memiliki pengaruh yang 

signifikan terhadap Minat Berkunjung di Inagro. Hal ini terbukti dari nilai Koefisien Determinasi 

(R²) sebesar 0,688. Sisanya 31,2% dipengaruhi oleh faktor lain di luar variabel penelitian. 

Kesimpulan dari penelitian ini adalah semakin positif Electronic Word of Mouth, maka akan semakin 

tinggi minat konsumen untuk berkunjung. 

 

Kata Kunci: Electronic Word of Mouth, Minat Berkunjung. 
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ABSTRACT 
 

This research is motivated by PT Inagro, an edutourism company in Bogor Regency, which 

has utilized various digital platforms such as Instagram, Email, WhatsApp, and Google Review for 

promotion. However, it still faces challenges in the form of poor reviews on Google Review, namely 

negative reviews of 1 and 2 stars. This study aims to determine the effect of Electronic Word of Mouth 

(E-WOM) (X) on visitor interest (Y) at the Bogor Regency Edutourism Company. The method used 

is descriptive quantitative with a survey of 100 respondents using accidental sampling techniques. 

Data analysis includes Likert, validity and reliability tests, T tests, Coefficient of Determination, 

Correlation, and Simple Linear Regression with SPSS 25. The results show that Electronic Word of 

Mouth (E-WOM) has a Significant influence on Visiting Interest at the Bogor Regency Edutourism 

Company. This is evident from the value of the Coefficient of Determination (R²) of 0.688. The 

remaining 31.2% is influenced by other factors outside the research variabels. The conclusion of this 

study is that the more positive the Electronic Word of Mouth, the higher the interest consumers to 

visit. 

 

Keywords: Electronic Word of Mouth, Interest in Visiting. 
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