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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk dan Harga terhadap
Keputusan Pembelian sepatu lokal Nobrands Footwear pada konsumen tetap di toko Cinere.
Penelitian ini menggunakan pendekatan kuantitatif dengan jumlah 109 responden. Data
dikumpulkan melalui penyebaran kuesioner dan dianalisis menggunakan uji validitas, uji
realibilitas, uji t, uji f, koefisien determinasi, uji korelasi, serta uji regresi linier sederhana dan
berganda. Hasil analisis menunjukan bahwa Kualitas Produk berpengaruh 71,% terhadap Keputusan
Pembelian, sementara Harga memberikan pengaruh sebesar 82,2% terhadap Keputusan Pembelian.
Temuan ini menunjukan bahwa baik Kualitas Produk maupun Harga memiliki kontribusi signifikan
dalam mempengaruhi Keputusan Pembelian pada konsumen tetap terhadap sepatu lokal

Nobrands_Footwear di Toko Cinere.

Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian.
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ABSTRACT

This study aims to analyze the influence of Product Quality and Price on Purchase Decisions of
Nobrands_Footwear local shoes among regular customers at the Cinere store. The research uses a
quantitative approach with a total of 109 respondents. Data were collected through the distribution
of questionnaires and analyzed using validity tests, reliability tests, t-tests, F-tests, coefficient of
determination, correlation tests, as well as simple and multiple linear regression analysis.The
analysis results show that Product Quality has a 71% influence on Purchase Decisions, while Price
has an 82.2% influence. These findings indicate that both Product Quality and Price significantly
contribute to influencing Purchase Decisions among regular customers of Nobrands Footwear

local shoes at the Cinere store.

Keywords: Product quality, Price, Purchase Decision.
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