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ABSTRAK

Penelitian ini bertujuan untuk mengetahui: 1. Pengaruh kesadaran merek skincare skintific
terhadap minat beli onl/ine melalui Shopee pada siswi kelas X SMK Bisnis Indonesia; 2. Pengaruh
kualitas produk skincare skintific terhadap minat beli onl/ine melalui Shopee pada siswi kelas X
SMK Bisnis Indonesia; 3. Pengaruh kesadaran merek dan kualitas produk skincare Skintific
terhadap minat beli online melalui Shopee pada siswi kelas X SMK Bisnis Indonesia. Jenis
penelitian ini adalah penelitian kuantitatif. Sampel pada penelitian ini adalah Siswi SMK Bisnis
Indonesia. Sampel pada penelitian ini adalah sebagian siswi kelas X SMK Blsnis Indonesia yang
berjumlah 105 responden. Teknik pengumpulan data pada penelitian ini menggunakan kuesioner.
Teknik analisis data menggunakan regresi linier sederhana dan regresi linier berganda. Hasil
penelitian kesadaran merek terhadap minat beli diketahui mempunyai pengaruh sebesar 22,8%.
sedangkan untuk hasil penelitian kualitas produk terhadap minat beli diketahui mempunyai
pengaruh sebesar 20,3%. Untuk hasil penelitian kesadaran merek dan kualitas produk terhadap
minat beli diketahui mempunyai pengaruh sebesar 30%. Dari penelitian ini menunjukkan bahwa
ada pengaruh kesadaran merek dan kualitas produk skincare Skintific terhadap minat beli online
melalui Shopee pada siswi kelas X SMK Bisnis Indonesia.

Kata Kunci: Kesadaran Merek, Kualitas Produk, Minat Beli.
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ABSTRACT

This study aims to determine: 1. The effect of skintific skincare brand awareness on online

purchasing interest through Shopee among female students of class X SMK Bisnis Indonesia; 2.

The effect of skintific skincare product quality on online purchasing interest through Shopee
among female students of class X SMK Bisnis Indonesia; 3. The effect of brand awareness and
product quality of Skintific skincare on online purchasing interest through Shopee among female

students of class X SMK Bisnis Indonesia. This type of research is quantitative research. The
sample in this study is female students of SMK Bisnis Indonesia. The sample in this study is part
of the female students of class X SMK Blsnis Indonesia, totaling 105 respondents. The data

collection technique in this study used a questionnaire. The data analysis technique used simple
linear regression and multiple linear regression. The results of the study of brand awareness on

purchasing interest are known to have an influence of 22.8%. while the results of the study of
product quality on purchasing interest are known to have an influence of 20.3%. For the results

of the study of brand awareness and product quality on purchasing interest are known to have an

influence of 30%. This study shows that there is an influence of brand awareness and the quality
of Skintific skincare products on online purchasing interest through Shopee among class X female
students of SMK Bisnis Indonesia.

Keywords: Brand Awareness, Product Quality, Purchase Intention.
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