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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Branding sekolah dan promosi di 

media sosial terhadap keputusan wali murid dalam memilih biMBA AIUEO Bojong Sempu. Latar 

belakang penelitian ini didasari oleh persaingan ketat antar lembaga pendidikan anak usia dini serta 

adanya fluktuasi jumlah murid baru di biMBA AIUEO Bojong Sempu pada periode 2022–2024. 

Branding sekolah dan promosi melalui media sosial dipandang sebagai faktor penting dalam 

membangun citra positif dan meningkatkan daya tarik lembaga pendidikan. Penelitian ini 

menggunakan pendekatan kuantitatif. Sampel penelitian berjumlah 56 responden yang merupakan 

wali murid biMBA AIUEO Bojong Sempu, dengan teknik pengambilan purposive sampling. 

Instrumen penelitian berupa kuesioner diuji menggunakan uji validitas dan reliabilitas. Analisis data 

meliputi uji korelasi, koefisien determinasi, regresi linear sederhana, regresi linear berganda, serta 

pengujian hipotesis menggunakan uji t dan uji f. Hasil penelitian menunjukkan bahwa Branding 

sekolah berpengaruh signifikan terhadap keputusan wali murid dalam memilih biMBA AIUEO 

Bojong Sempu. Promosi melalui media sosial juga terbukti memiliki pengaruh signifikan. Secara 

simultan, Branding sekolah dan promosi media sosial berpengaruh positif dan signifikan terhadap 

keputusan wali murid. Temuan ini menegaskan bahwa penguatan strategi Branding serta 

optimalisasi promosi di media sosial merupakan upaya efektif untuk meningkatkan kepercayaan dan 

jumlah pendaftaran murid baru di biMBA AIUEO Bojong Sempu. 

 

Kata kunci: Branding Sekolah, Promosi Media Sosial, Keputusan Wali Murid 

. 
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ABSTRACT 

This study aims to analyze the influence of school Branding and social media promotion 

on parents’ decision in choosing biMBA AIUEO Bojong Sempu. The background of this research is 

based on the intense competition among early childhood education institutions and the fluctuation 

in the number of new students at biMBA AIUEO Bojong Sempu during the 2022–2024 period. School 

Branding and social media promotion are considered important factors in building a positive image 

and increasing the attractiveness of educational institutions. This research employs a quantitative 

approach. The sample consists of 56 respondents who are parents of students at biMBA AIUEO 

Bojong Sempu, selected using purposive sampling techniques. The research instrument was a 

questionnaire, tested through validity and reliability tests. Data analysis included correlation tests, 

coefficient of determination, simple linear regression, multiple linear regression, and hypothesis 

testing using t-tests and F-tests. The results show that school Branding has a significant effect on 

parents’ decision to choose biMBA AIUEO Bojong Sempu. Social media promotion also has a 

significant influence. Simultaneously, school Branding and social media promotion have a positive 

and significant impact on parents’ decision-making. These findings emphasize that strengthening 

school Branding and optimizing social media promotion are effective strategies to enhance trust and 

increase the number of new student enrollments at biMBA AIUEO Bojong Sempu. 

 

Keywords: School Branding, Social Media Promotion, Parents’ Decision.
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