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ABSTRAK

Penelitian ini bertujuan untuk mengeksplorasi pengaruh pemasaran digital dan kemudahan
penggunaan platform marketplace shopee terhadap minat beli mahasiswa STIM Budi Bakti.
Motivasi penelitian ini berasal dari tren peningkatan penggunaan platform digital untuk aktivitas
belanja daring, terutama di kalangan mahasiswa. Menggunakan metode kuantitatif, instrument
pengumpulan data berupa kuesioner yang dianalisis menggunakan uji validitas, reliabilitas, regresi
linear sederhana, regresi linear berganda, uji t, uji F, uji korelasi, hasil uji validitas menunjukan
bahwa seluruh item pada ketiga variabel (Pemasaran Digital, Kemudahan Penggunaan Platform,
dan Minat Beli) memiliki nilai korelasi di atas instrument dinyatakan valid karean nilai CITC
(Corrected item-total Correlation) di atas 0,30 selain itu uji reliabilitas menunjukan bahwa intrumen
tersebur reliabel, ditandai dengan nilai Cronbach s Alpha di atas 0,60 koefisien determinasi dengan
bantuan aplikasi SPSS. Temuan menunjukan bahwa 3 hipotesis berpengaruh secara signifikan.
Secara simultan, pemasaran digital dan kemudahan penggunaan platform Shopee juga berpengaruh
positif dan signifikan terhadap minat beli mahasiswa STIM Budi Bakti. Temuan ini menegaskan
bahwa strategi Pemasaran Digital yang tepat dan kemudahan akses platform marketplace menjadi
faktor penting dalam meningkatkan minat beli generasi muda, khususnya mahasiswa STIM Budi
Bakti. secara sistematis dan jelas bahwa ditemukan pengaruh pemasaran digital lebih rendah 14,8%
terhadap minat beli dibandingkan dengan kemudahan penggunaan platform marketplace shopee
terhadap minat beli mahasiswa sejumlah 11,4% Sedangkan jika variabel pemasaran digital digabung
dengan variabel kemudahan penggunaan platform memiliki Tingkat pengaruh yang lebih besar yaitu
21,1% terhadap minat beli mahasiswa

Kata Kunci: Pemasaran Digital, Kemudahan Penggunaan Platform, Minat Beli
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ABSTRACK

This research aims to explore the influence of digital marketing and the ease of use of the Shopee
marketplace platform on the purchasing interest of STIM Budi Bakti students. The motivation for
this research arises from the trend of increased use of digital platforms for online shopping activities,
especially among students. Using a quantitative method, the data collection instrument in the form
of a questionnaire was analyzed using validity tests, reliability tests, simple linear regression,
multiple linear regression, t-tests, F-tests, correlation tests, with the validity tests showing that all
items in the three variables (Digital Marketing, Ease of Use of the Platform, and Purchasing
Interest) have correlation values above the instrument is declared valid because the CITC
(Corrected item-total Correlation) value is above 0.30. Additionally, the reliability test shows that
the instrument is reliable, indicated by a Cronbach's Alpha value above 0.60, with a coefficient of
determination using SPSS application. The findings indicate that 3 hypotheses have a significant
influence. Simultaneously, digital marketing and the ease of use of the Shopee platform also have a
positive and significant effect on the buying interest of STIM Budi Bakti students. This finding
emphasizes that the right Digital Marketing strategy and ease of access to the marketplace platform
are important factors in increasing the buying interest of the younger generation, especially STIM
Budi Bakti students. It is systematically and clearly found that the impact of digital marketing is
14.8% lower on buying interest compared to the ease of use of the Shopee marketplace platform on
the buying interest of students, which is 11.4%. Meanwhile, if the digital marketing variable is
combined with the ease of use the Platform variable, it has a greater influence rate of 21.1% on the
buying interest of students.

Keywords: Digital Marketing, Ease of Use of the Platform, Buying Interest.
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dan informasi yang digunakan telah dinyatakan secara jelas dan dapat diperiksa
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