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ABSTRAK 

 
Penelitian ini bertujuan untuk mengetahui pengaruh harga (X1) dan kualitas pelayanan (X2) 

penyewaan scaffolding baik secara parsial maupun simultan terhadap kepuasan pelanggan (Y) 

pada PT. ZMP Seiso Mandiri. Penelitian ini menggunakan metode kuantitatif dengan penentuan 

sampel menggunakan sampling. Hasil jumlah sampel dari penelitian ini adalah 55 responden. 

Teknik pengumpulan data menggunakan observasi, dan penyebaran kuesioner kepada responden. 

Teknik pengolahan data menggunakan uji validitas, uji reliabilitas, uji T, uji F,uji koefisien 

determinasi, uji korelasi, uji regresi linear sederhana, uji regresi linear berganda dan data diolah 

dengan SPPS versi 21. Hasil penelitian menunjukan bahwa variabel citra harga dan kualitas 

pelayanan memiliki pengaruh terhadap kepuasan pelanggan dalam memilih jasa penyewaan 

scaffolding sebesar 87,1% dan memiliki tingkat hubungan yang sanag kuat. Ketiga hipotesis dalam 

penelitian ini diterima dan dinyatakan terbukti kebenaranya. 

Kata kunci: Harga,Kualitas Pelayanan,Kepuasan Pelanggan 



iv 

 

 

 

ABSTRACT 

 
This study aims to determine the effect of price (X1) and service quality (X2) on scaffolding rental, 

both partially and simultaneously, on customer satisfaction (Y) at PT. ZMP Seiso Mandiri. This 

study uses a quantitative method with sampling. The sample size of this study was 55 respondents. 

Data collection techniques used observation and questionnaires were distributed to respondents. 

Data processing techniques used validity tests, reliability tests, T tests, F tests, coefficient of 

determination tests, correlation tests, simple linear regression tests, multiple linear regression 

tests, and data were processed with SPPS version 21. The results showed that the variables of 

price image and service quality had an influence on customer satisfaction in choosing scaffolding 

rental services by 87.1% and had a very strong relationship. All three hypotheses in this study were 

accepted and declared true. 

Keywords: Price, Service Quality, Customer Satisfaction 
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