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ABSTRAK

Penelitian ini bertujuan untuk mengetahui : 1. Pengaruh Program Flash sale Terhadap Perilaku Impulsive
buying Pada Karyawan PT Taiba Cococha Indonesia; 2. Pengaruh Gratis Ongkos Kirim Terhadap
Perilaku Impulsive buying Pada Karyawan PT Taiba Cococha Indonesia; 3. Pengaruh Program Flash
sale dan Gratis Ongkos Kirim Terhadap Perilaku Impulsive buying Pada Karyawan PT Taiba Cococha
Indonesia. Jenis penelitian ini adalah penelitian kuantitatif. Sampel penelitian ini adalah karyawan PT
Taiba Cococha Indonesia berjumlah 70 responden. Teknik penelitian ini menggunakan kuesioner.
Teknik Analis data menggunakan Regresi Linear Sederhana dan Regresi Linear Berganda. Hasil
penelitian Program Flash sale terhadap Perilaku Impulsive buying diketahui mempunyai pengaruh
43,3%, sedangkan untuk hasil penelitian Gratis Ongkos Kirim terhadap Perilaku Impulsive buying
diketahui mempunyai pengaruh sebesar 23,3%, untuk hasil penelitian Program Flash sale dan Gratis
Ongkos Kirim terhadap Perilaku Impulsive buying diketahui mempunyai pengaruh sebesar 76,4%. Dari
penelitian ini menunjukan bahwa ada pengaruh antara Program Flash sale dan Gratis Ongkos Kirim
terhadap Perilaku Impulsive buying.

Kata kunci: Impulsive buying; Gratis Ongkos Kirim; Program Flash sale
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ABSTRACT

This study aims to determine: 1. The effect of the Flash sale Program on impulsive buying behavior
among PT Taiba Cococha Indonesia employees; 2. The effect of free shipping on impulsive buying
behavior among PT Taiba Cococha Indonesia employees; 3. The effect of the Flash sale Program and
Free Shipping on impulsive buying behavior among PT Taiba Cococha Indonesia employees. This study
is quantitative. The sample consisted of 70 PT Taiba Cococha Indonesia employees. The research
technique used a questionnaire. Data analysis techniques used simple linear regression and multiple
linear regression. The results of the study indicate that the Flash sale Program has a 43.3% effect on
impulsive buying behavior, while the results of the study indicate that free shipping has a 23.3% effect
on impulsive buying behavior. The results of the study indicate that the Flash sale Program and Free
Shipping have a 76.4% effect on impulsive buying behavior. This study shows that there is an influence
between Flash sale Programs and Free Shipping on Impulsive buying Behavior.

Keywords: Impulsive buying; Free Shipping; Flash sale Program
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