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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh live streaming dan diskon terhadap minat beli 

konsumen pada aplikasi Shopee, dengan objek studi pada siswa SMA Nurul Falaah. Penelitian ini 

menggunakan pendekatan kuantitatif dengan teknik pengambilan sampel non-probability sampling 

melalui metode incidental sampling. Jumlah responden dalam penelitian ini adalah sebanyak 100 

siswa. Teknik pengumpulan data dilakukan melalui wawancara tidak terstruktur, serta penyebaran 

kuesioner kepada responden yang memenuhi kriteria. Data yang diperoleh kemudian dianalisis 

menggunakan uji validitas, uji reliabilitas, uji-t parsial, uji koefisien determinasi, uji korelasi, serta 

analisis regresi linear berganda dengan bantuan software SPSS versi 21. Hasil analisis menunjukkan 

bahwa baik variabel live streaming maupun diskon memiliki pengaruh terhadap minat beli siswa 

sebagai konsumen Shopee sebesar 55.0% dan memiliki tingkat hubungan yang kuat. Hipotesis 

dalam penelitian ini diterima dan dinyatakan terbukti kebenarannya. 

Kata Kunci: Live streaming, Diskon, Minat Beli, Konsumen remaja, E-commerce, Shopee, Promosi 

Digital, Perilaku Konsumen. 
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ABSTRACT 

This study aims to determine the effect of live streaming and discounts on consumer purchase 

intention on the Shopee app, with students of Nurul Falaah High School as the subject of study. This 

study used a quantitative approach with a non-probability sampling technique through incidental 

sampling. The number of respondents in this study was 100 students. Data collection techniques 

were conducted through unstructured interviews and questionnaires distributed to respondents who 

met the criteria. The obtained data were then analyzed using pvalidity tests, reliability tests, partial 

t-tests, coefficient of determination tests, correlation tests, and multiple linear regression analysis

using SPSS version 21 software. The analysis results showed that both live streaming and discount 

variables had a 55.0% influence on student purchase intention as Shopee consumers and showed a 

strong relationship. The hypothesis in this study was accepted and declared true. 

Keywords: Live streaming, Discounts, Purchase Intention, Teenage Consumers, E-commerce, 

Shopee, Digital Promotion, Consumer Behavior. 
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