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ABSTRAK 

 

UMKM Seblak Kering Licious yang berlokasi di Bogor menghadapi tantangan dalam 

membangun identitas usahanya karena belum memiliki logo dan belum memaksimalkan 

penggunaan platform digital, khususnya Shopee. Padahal, keberadaan logo dan strategi 

pemasaran yang tepat melalui marketplace sangat berpengaruh terhadap daya saing produk di 

pasar. Tujuan kegiatan ini adalah membantu UMKM dalam membuat logo produk yang sesuai 

dengan karakteristik produknya dan memberikan pendampingan dalam penerapan strategi 

digital marketing di Shopee. Pendekatan yang digunakan adalah deskriptif kualitatif dengan 

teknik observasi, wawancara, serta pendampingan teknis secara langsung. Proses dimulai dari 

identifikasi kebutuhan usaha, dilanjutkan dengan pembuatan logo untuk kemasan, dan 

pengelolaan toko Shopee. Fokus pendampingan meliputi pengunggahan produk dengan visual 

yang menarik, penyusunan deskripsi yang informatif, serta pemanfaatan fitur promosi seperti 

voucher dan gratis ongkir. Setelah dilakukan pendampingan, UMKM berhasil memiliki logo 

usaha yang merepresentasikan produknya serta menunjukkan peningkatan dalam tampilan toko 

dan interaksi konsumen. Aktivitas ini diharapkan dapat memperkuat branding dan membuka 

peluang pemasaran digital yang lebih luas bagi UMKM. 

 

Kata Kunci; Logo, Pemasaran, Digital, Shoppe, Pendampingan.
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ABSTRACT 

 

The Seblak Kering Licious MSME, located in Bogor, faced challenges in establishing its 

business identity because it lacked a logo and had not maximized its use of digital platforms, 

particularly Shopee. However, having a logo and an appropriate marketing strategy through 

marketplaces significantly impact a product's competitiveness in the market. The goal of this 

activity was to assist the MSME in creating a product logo that aligns with its product 

characteristics and provide guidance in implementing digital marketing strategies on Shopee. 

The approach used was descriptive qualitative, using observation, interviews, and direct 

technical assistance. The process began with identifying business needs, followed by logo 

creation for packaging, and Shopee store management. The focus of the assistance included 

uploading products with attractive visuals, developing informative descriptions, and utilizing 

promotional features such as vouchers and free shipping. After the assistance, the MSME 

successfully developed a business logo that represents its products and demonstrated 

improvements in store appearance and customer interaction. This activity is expected to 

strengthen branding and open up broader digital marketing opportunities for the MSME. 

 

Keywords; Logo, Marketing, Digital, Shoppe, Mentoring.
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